
 
 

AOT in Action 

Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  

A Message from Director Sherry Henry: 

 
  

Good afternoon,  

 

From Italian bistros and Mexican cuisine to fresh seafood and barbeque, you can experience it 

all during Arizona Restaurant Week, September 18-26! Throughout the week restaurants in 

Phoenix and Tucson will be giving residents and visitors alike a great opportunity to experience 

some of Arizona’s finest culinary dining options at a discounted rate. Read more on the 

participating restaurants at www.arizonarestaurantweek.com. 

  

On a different note, we are finalizing our AOT co-operative marketing program, as well as our 

official media plan! This information will be posted on our Web site, www.azot.gov, on 

September 20. Additionally, we will be hosting a webinar to discuss specifically what our co-

operative program offers and how your community can get involved. The webinar will be held 

September 22. For more information on the webinar, contact Glenn Schlottman, community 

development manager, at 602-364-3727 or via e-mail at gschlottman@azot.gov.    

 

 

Have a great week. 

  

 

 
 

AOT News 

AOT is on the Road!  

The Arizona Office of Tourism is thrilled to announce its new outreach program, AOT on the 

Road. Through this informative program AOT will provide communities and businesses an 

opportunity to learn what AOT offers and how your community can work with the agency. This 

is also a chance for AOT staff to learn more about the communities and regions that it 

represents.  Workshops will be held from 8:00 a.m. – 12:30 p.m., with registration from 7:30-

8:00 a.m.  The workshops provide an opportunity to sit down with AOT staff and discuss the 

following topics: Marketing, Research, Trade/Media, Communications, Community 



Development, and the Arizona Centennial.  These sessions are complimentary and open to the 

public. 

 

Dates and Locations: 

Lake Havasu City, London Bridge Resort – September 28th  

Prescott, Marriott Residence Inn – September 29th 

 

Future dates and locations will be announced soon. 

 

To RSVP, please submit your name, the name of your organization and your contact information 

to ATURSVP@azot.gov. 

 

 

 

 
 

 

Upcoming Events & Activities  
 

New York Media Marketplace 

Date: September 29, 2010 

Location: New York City, NY 

 

Canada Trade Mission - East (Air Canada Montreal Service Launch Event) 

Date: October 11 -15, 2010 

Location: Toronto, ON and Montreal, QB 

 

Discover America Day - Canada 

Date:  October 18, 2010 

Location:  Toronto, ON 

 

Arizona Media Marketplace 

Date: October 28, 2010 

Location: Scottsdale, AZ  

 

Travel Classics West 

Date:  October 28 – 31, 2010 

Location: Phoenix, AZ 

 

In the HeART of Arizona Press Trip 

Date: October 31 – November 5, 2010 

Location: Camp Verde, Sedona and Jerome, AZ   

 

 
 

Arizona Centennial News 



 

Sierra Vista Celebrates Grand Opening of Centennial Pavilion  

The City of Sierra Vista will unveil its Centennial Pavilion at a ribbon-cutting ceremony 

September 18 at 6:00 p.m. at Veterans’ Memorial Park. The first performance in the pavilion will 

be from the celebrated Fort Huachuca’s 36th Army Band. The Centennial Pavilion was named in 

honor of the state’s centennial and has been designated as an official Arizona Centennial Legacy 

Project by the Arizona Historical Advisory Commission.  

 

The pavilion, which covers 4,400 square feet, features a variety of amenities designed to host 

diverse musical and cultural performances. In addition, it promotes green government facilities 

it its sustainable design. 

 

If you have a project like this happening in your community that honors Arizona history and will 

benefit a large number of users for generations to come, apply to have your project designated 

as an Arizona Centennial Legacy Project. Go to www.azcentennial.gov for details. 

 

 
 

Industry News 

 

Southwest Airlines Adds Second Nonstop for Tucson to Chicago 

Southwest Airlines will add a second nonstop flight to Chicago Midway January 9, 2011. Both 

flights are on board Boeing 737 aircraft. 

     The flight schedule is as follows: 

• Depart TIA at 9:05 a.m. arrive in Chicago Midway 1:25 p.m. 

• Depart TIA at 1:35 p.m. arrive in Chicago Midway 5:55 p.m. 

• Depart Chicago Midway at 10:45 a.m. arrive TIA at 1:40 p.m. 

• Depart Chicago Midway at 7:10 p.m. arrive TIA at 10:20 p.m. 

 

Southwest also flies nonstop daily to Albuquerque, Denver, Las Vegas, Los Angeles, and San 

Diego. There are currently eight airlines providing 65 daily nonstop departures to 15 

destinations. They include: Alaska (Seattle/Tacoma); American (Dallas/Ft. Worth, Chicago 

O’Hare); Continental (Houston); Delta (Atlanta, Minneapolis, Salt Lake City); Frontier (Denver); 

United (Denver, Los Angeles, San Francisco); and US Airways (Phoenix). 

 

U.S. Finally Turning to Train Travel 

For generations, much of the US’s traveling public has been forced to use cars, buses or 

airplanes to travel -- even to nearby cities. But this year, Washington opened the door to what 

may be a historic turning point in regional travel, suggests CNN 

  

 

“The Department of Transportation (DOT) awarded US$8 billion among 31 states to begin 

developing America's first nationwide high-speed intercity passenger rail service,” the site says. 

  

What might that accomplish? Convenience for frazzled rush hour drivers but there are other 

benefits as well, say supporters, which include: 

• Cut back the US’s dependence on foreign oil. 



• Reduce climate-changing pollution. 

• Trigger economic development all across the US. 

• Travelers will have more choices as they move around the country. 

  

“Soon, Americans might find themselves rocketing along ribbons of rails at 200 mph in sleek, 

painted passenger cars -- never stopping until they arrive at destinations awake and refreshed,” 

says CNN. 

  

"High-speed rail in America is long overdue and President Obama understands we can't build 

the economy of the future on the transportation networks of the past," said Federal Railroad 

Administrator Joseph Szabo. 

  

The U.S. has long lagged Europe and other areas of the world in train mass transit. But funded 

by the federal government’s American Recovery and Reinvestment Act, new dollars represent a 

historic investment in the country's transportation infrastructure. It will help create jobs and 

transform travel in America, according to a US Department of Transportation official. 

  

Despite these promises from the government, high-speed rail comes with its share of 

opponents, who say it is too expensive and won't save energy. Some even question if it will ever 

be built. A report from the United States Government Accountability Office (GAO) also highlights 

potential issues with high-speed rail plans in the United States. 

  

"Passenger rail service, especially services at higher and high speeds, will require new safety 

rules, constant public capital investment and operating subsidies, and balance with freight rail 

service and the rest of the national transportation system -- and currently only some of these 

elements are in place," according to a GAO report. 

  

The United States Conference of Mayors, American Association of State Highway and 

Transportation Officials and America 2050 -- a coalition of regional planners, scholars and policy-

makers -- back high-speed rail plans. The U.S. High Speed Rail Association is also among the 

supporters. 

  

"Experts in the oil industry have been saying for a number of years now that there is not enough 

oil left in the ground to continue our current level of consumption, not to mention no way to 

meet growing demand, and we can expect half as much oil available to us in the next 20 years," 

said Andy Kunz, president and CEO of the rail association. 

  

"If we are to continue economic development and prosperity, we will need to greatly reduce our 

daily oil consumption, and high-speed rail is the only possible solution that can scale up to meet 

the growing demand of American mobility while greatly reducing our oil consumption," said 

Kunz. (Travel Mole, September 4) 

  

Southwest Airlines Looking to Biz Travelers for New Growth 

Southwest Airlines, which recently reported higher-than-expected profits, is not resting on its 

laurels. The airline company says it will push for more business travelers over the next year and 

consider flying internationally.  

 



“The discount domestic airline has built its fortune on serving primarily vacationers and leisure 

travelers flying shorter routes. Over the past few years, Southwest has also turned its attention 

to business travelers,” says Reuters. 

  

The airline now sells a business select service that gives passengers priority boarding among 

other amenities. The company is looking to offer wireless Internet on its flights by around 2013 

and upgrade its frequent flier program. 

  

"We'll have a bigger push and a stronger message for business travel over the next 12 months," 

Chief Executive Gary Kelly said during a call with analysts and reporters. (Travel Mole, September 

4) 

 

Mexican Tourism Unexpectedly Up 

So everyone would assume tourism is off in drug-plagued Mexico, right? Not according to 

Secretary of Mexico officials who say international visitors by air are on the upswing. 

 

“According to National Institute of Migration, the United States was the main market source for 

travelers into Mexico, seeing 583,732 Americans arriving in the country, an impressive 20.1 

percent increase in comparison to 2009,” said tourism officials. 

  

With the United States and Canada holding the top two spots in number of visitors, Spain comes 

in at number three with 35,893 Spanish travelers visiting Mexico in July, a 57.8 percent increase 

in respect to 2009. France registered an increase of 39.4 percent, with 17,564 French travelers 

arriving in July 2010, compared to the 12,597 French passengers that visited Mexico in 2009. 

  

“From January to July of this year, more than 6 million tourists traveled into Mexico via air, 

which represents an impressive 19.8 percent increase from the same period in 2009,” said a 

news release. 

  

But foreign investment is also up. “Mexico's federal government has invested more than US$3 

billion into new tourism projects,” said Gloria Guevara Manzo, Secretary of Tourism. “The level 

of private investment has seen a 29.2 percent increase over the amount recorded in the same 

period of 2009,” she added. (Travel Mole, September 4) 

 

Sky Harbor Traffic Slips in July, Up for Year 

July traffic slid back 0.7 percent at Phoenix Sky Harbor International Airport, but year-to-date 

numbers are up by 2 percent as the economy struggles to move past the slump of recession. 

 

July arrivals and departures totaled 3.32 million, down from 3.34 million in July 2009. For the 

year, the Phoenix airport has seen 22.8 million travelers, up from 22.3 million for the same 

period in 2009, according to a report from the city of Phoenix, which runs the airport. 

 

Cargo operations are up even more with a gain of 5.9 percent in July to 21,181 tons and a year-

to-date gain of 11.2 percent to 153,063 tons. 

 

Numbers for August landed well for Sky Harbor’s two largest carriers, which reported gains for 

the month based on all their routes. 

 



Tempe-based US Airways (NYSE:LCC) reports its August passenger traffic grew 0.6 percent to 

5.53 billion revenue passenger miles from 5.5 billion the previous year. For the first eight 

months of the year, however, US Airways’ traffic was down 3 percent at 29.4 billion revenue 

passenger miles. 

 

Dallas-based Southwest Airlines (NYSE:LUV) posted a 6.4 percent year-to-year increase in August 

and a 2.9 percent traffic increase in the first eight months of the year. (Phoenix Business Journal, 

September 8)  

 

U.S. Launches New Visa-Waiver Entry Fee 

Last week, U.S. Customs and Border Protection began collecting $14 from travelers to complete 

the requisite Electronic System for Travel Authorization prior to entering the entering the United 

States from visa-waiver countries. 

 

The new fee will fund 50 percent of the Corporation for Travel Promotion, whose mission is to 

promote the United States to "travelers, travel agents, tour operators, meeting planners, foreign 

governments, travel media and other international stakeholders" through advertising, outreach 

and education. Private industry will fund the other half. 

 

CBP said ESTA applications could be completed online any time before travelers from visa-

waiver countries depart for the United States. Once approved, authorizations are valid "for 

multiple entries into the U.S. for up to two years or until the applicant’s passport expires or 

other specific circumstances give rise to a need to reapply, whichever comes first," CBP said, 

noting that ESTA applications completed prior to Wednesday's enactment of the $14 fee remain 

valid. (Business Travel News, September 8)  

 

Survey: Hotels Focus on Lean and Green 

Hotels are getting healthier and greener, according to a biannual survey from the American 

Hotel & Lodging Association.  The survey of 9,000 U.S. properties shows the number of hotels 

with exercise equipment in rooms nearly tripled to 17% from 6% in 2008, and 83% now have an 

exercise room or health and fitness facility, up from 63% in 2004.  

 

Fifty-six percent have 100% nonsmoking rooms, an 18-point increase from 2008, while 38% 

make allergy-free rooms available, up from 24%.  Hotels are also focused on environmental 

initiatives. Properties using energy-efficient lighting jumped from 68% in 2008 to 88%. Towel-

reuse programs are also gaining in popularity, with 88% of properties now offering the 

programs, compared with 67% in 2008.  

 

Upper-end hotels in urban and resort settings lead the way when it comes to offering a recycling 

program. Sixty percent of the survey’s respondents offer recycling, compared with 40% two 

years ago.  Ninety-four percent of hotels offer Internet access, compared with 91% two years 

ago. Of those, 19% charge extra for using in-room Internet. The extra charges are especially 

prevalent in higher-end hotels, with 75% of luxury and upscale hotels charging for in-room 

Internet.  In questions that appeared on the survey for the first time, 44% of hotels said they 

have or are working toward a green certification, and 75% said they are using Facebook. (Travel 

Weekly, September 8) 

 



U.S. Travel Promotion Board Named 

The Commerce Department on Friday unveiled the first board of directors for the Corporation 

for Travel Promotion.  The Travel Promotion Act, signed into law by President Obama in March, 

calls for the creation of the CTP, a public-private nonprofit that will market the U.S. as a tourism 

destination and communicate travel security policies.  The board will hire an executive director 

to head the CTP. 

 

The marketing program will be funded in part by travelers who visit the U.S. This week, travelers 

from Visa Waiver Program countries have begun paying $14 when they register online for U.S. 

travel through the Electronic System for Travel Authorization. Of the $14 fee, $10 will go toward 

tourism marketing.  

 

The following are the board members for the CTP:  

• State tourism: Caroline Beteta, California Travel and Tourism Commission  

• State tourism: Diane Shober, Wyoming Office of Travel and Tourism  

• CVB: George Fertitta, NYC & Company  

• Hotel: Stephen Cloobeck, Diamond Resorts International  

• Travel distribution: Tom Klein, Sabre Holdings  

• Attractions: Al Weiss, Disney Parks and Resorts  

• Rail: David Lim, Amtrak  

• Visa immigration: Lynda Zengerle, Steptoe & Johnson  

• Airline: Mark Schwab, United Airlines  

• Restaurant: Roy Yamaguchi, Roy's Restaurants  

• Small business: Daniel Halpern, Jackmont Hospitality  

(Travel Weekly, September 10) 

 

 

 
 

 

Calendar of Events  

Visit www.ArizonaGuide.com to find information on all the exciting events, festivals and 

activities held throughout the Grand Canyon State! 

 

Connect with the Arizona Office of Tourism!  

Become a fan on Facebook! http://www.facebook.com/arizonatravel 

Follow us on Twitter! http://twitter.com/ArizonaTourism 

 


